Screen Gems: The Scary Logo Champion 
There are people who may disagree with me that SG was the all-time 
scary logo champion of TV history. They point out to their own well- 
earned dreadful memories of the Lorimar Line of Doom just after 
“Dallas”, or of any time as a small child that the Viacom V of Doom 
came on. I will agree that these two logos have MORE than earned 
their fearsome reputations as some of the most dreadful idents in TV 
history. 
But I gave the “winner and still champion” prize to SG because 
practically every ID they had in their original incarnation as a TV 
production subsidiary of Columbia Pictures (outside of the Father 
Knows Best/Captain Midnight “TV tube” logo) was a pretty “rough see 
to handle”. Most studios get remembered “un-fondly” (as Eric 
Hartmann might say) for just one unsettling logo, but the 1955-60 
Torch Lady (especially at the beginning of the 3 Stooges), the 1960-63 
“Simplified Torch Lady” (remember that long speech the voice-over 
gave at the end of every “Route 66”?) and the Dancing Sticks are ALL 
fearsome, and the SFH just “built to the top” of it. 
I have often wondered just WHY a studio that was pretty much the 
dominant producer of situation comedies during the first two decades 
of TV history changed logos so much and seemingly had to try so hard 
to get itself noticed. It seems to me like they just had to get weirder 
and weirder and more and more abstract. Did they have some kind of 
an inferiority complex going on or something, such that they had to 
always need the most dramatic corporate portrayal possible? Who 
knows what “the powers that be” at Columbia were thinking... 
I always thought, though, that Columbia was supposed to have that 
“Harry Cohn” reputation for being a really “tightwad” studio. Seems 
like changing logos all the time like Screen Gems did would have cost 
Columbia and Company some unnecessary $$6....... ? 


